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1. SATTEA i URNTET, &, THE Ud quniaat
(Definition, Scope, Nature and Methodology of Economics)
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2. G8H Td AU e
(Micro and Macro Economics)
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3. | QAT /i w1
(Demand and Law of Demand
i o o1, g wo e, /i aifete o /i 99k, 90 % TR TS Ji %o, 1
o5 1 UM BT BI4 oh I, STHIHRY | o3k, | Al fodR To Hgpem qem |
¥ gfg we & , AN A gIfod FH 9 a9, T R SERG SEEeTd g9, 1HEE

AR, HE@qel T |
4, QM &l A=

(Elasticity of Demand)
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5. gfd &t fram
(Law of Supply)
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6. gfd st Tl W& Ufaeemas &=
(Elasticity of Supply and Elasticity of Substitution)
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7. SYNHT & HIER T A
(The Theory of Consumer Behaviour)
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8. TETUAT ook fagerwur

(Indifference Curve Analysis)
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9. ITTE STFLNUN TH IS & HIeH

(Production Concepts and Factors of Production)
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(Economies and Diseconomies of Large Scale Production)
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Y TS deh [agersur

(Iso-Product Curve Analysis)
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(Cost Concepts)
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(Revenue Concepts)
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AT 3red, atieRuT qor fagreara

(Market: Meaning, Classification and Features)
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(General Theory of Price Determination)
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(Perfect Competition)
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(Monopoly)
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(Imperfect Competition or Monopolistic Competition)
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(Pricing Strategies)
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(Theory of Distribution)
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(Wages)
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(Profit)
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(Rent)
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(Interest)

=TS o1 31ed, YR T WohR, =TT o1 Yiafted fagr, B0 ara & fagm, = =
LA T T, st @ snyfeR fagr, = o <0 H furar & R, sreEa
YR, FEqU T |






This document was created with Win2PDF available at http://www.win2pdf.com.
The unregistered version of Win2PDF is for evaluation or non-commercial use only.
This page will not be added after purchasing Win2PDF.



